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Executive Summary
While significant strides have been made in increasing agricultural production in India over the 

years, numerous problems continue to cloud the system of agricultural marketing in the 

country.As a result, the Government of India passed the Agriculture Prod

Committee Act (APMC) to regulate the functioning of wholesale agricultural markets across 

the country. The purpose of these regulated markets was to promote organised marketing of 

agricultural commodities in the country and ensure that farmer

profits.  It was hoped that with market regulation, agricultural trade practices would become 

more efficient that until now were plagued with inefficiencies like subjection of farmers to 

heavy market charges, defective use of we

Although regulation of markets has helped in reducing the burden on farmers in the form of 

lesser market charges, verified weights and scales, and establishment of market committees, the 

system still remains largely inefficient and has been monopolised by 

intermediaries. Inefficiencies in these regulated wholesale markets continue to result in a chain 

of intermediaries, quality degradation and an increasing gap between producer and consumer 

prices. 

An effective answer to these issues lies in the

farmers and consumers.  Direct marketing of agricultural produce 

middlemen and makes the farmer in charge of selling his/her produce. This ensures better 

prices for the farmers as well as i

development of direct agricultural marketing in the country, the Government of India (GOI) 

enacted the Scheme for the Development of Agricultural Marketing Infrastructure, Grading and 

Standardization. 

Today, many Indian states have adopted the concept of direct agricultural marketing. Rythu 

Bazar in Andhra Pradesh is one of the most successful models of direct agricultural marketing 

in the country. Rythu Bazars provide facilities to farmers for selling

consumers under a proper administrative system and government protection.  Presently, there 

are 106 Rythu Bazars operating in the 23 districts of Andhra Pradesh

Rythu Bazars have transformed the environment in which farmers in An

their produce. It protects them from the harassment that they were otherwise facing at the 

hands of middlemen. It gives them an organized place to sell their produce directly to 

consumers under government protection and at prices that a

Farmers are provided with infrastructural facilities and support services like transport, storage 

options and such like.  
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Executive Summary 
While significant strides have been made in increasing agricultural production in India over the 

years, numerous problems continue to cloud the system of agricultural marketing in the 

As a result, the Government of India passed the Agriculture Prod

Committee Act (APMC) to regulate the functioning of wholesale agricultural markets across 

the country. The purpose of these regulated markets was to promote organised marketing of 

agricultural commodities in the country and ensure that farmers get a reasonable share in 

profits.  It was hoped that with market regulation, agricultural trade practices would become 

more efficient that until now were plagued with inefficiencies like subjection of farmers to 

heavy market charges, defective use of weights and scales in the markets etc.

Although regulation of markets has helped in reducing the burden on farmers in the form of 

lesser market charges, verified weights and scales, and establishment of market committees, the 

system still remains largely inefficient and has been monopolised by 

Inefficiencies in these regulated wholesale markets continue to result in a chain 

of intermediaries, quality degradation and an increasing gap between producer and consumer 

An effective answer to these issues lies in the establishment of unmediated linkages between 

farmers and consumers.  Direct marketing of agricultural produce 

and makes the farmer in charge of selling his/her produce. This ensures better 

prices for the farmers as well as increased consumer satisfaction. In order to promote the 

development of direct agricultural marketing in the country, the Government of India (GOI) 

Scheme for the Development of Agricultural Marketing Infrastructure, Grading and 

many Indian states have adopted the concept of direct agricultural marketing. Rythu 

Bazar in Andhra Pradesh is one of the most successful models of direct agricultural marketing 

in the country. Rythu Bazars provide facilities to farmers for selling their produce directly to 

consumers under a proper administrative system and government protection.  Presently, there 

are 106 Rythu Bazars operating in the 23 districts of Andhra Pradesh 

Rythu Bazars have transformed the environment in which farmers in An

their produce. It protects them from the harassment that they were otherwise facing at the 

hands of middlemen. It gives them an organized place to sell their produce directly to 

consumers under government protection and at prices that are better than they used to get. 

Farmers are provided with infrastructural facilities and support services like transport, storage 
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While significant strides have been made in increasing agricultural production in India over the 

years, numerous problems continue to cloud the system of agricultural marketing in the 

As a result, the Government of India passed the Agriculture Produce Marketing 

Committee Act (APMC) to regulate the functioning of wholesale agricultural markets across 

the country. The purpose of these regulated markets was to promote organised marketing of 

s get a reasonable share in 

profits.  It was hoped that with market regulation, agricultural trade practices would become 

more efficient that until now were plagued with inefficiencies like subjection of farmers to 

ights and scales in the markets etc. 

Although regulation of markets has helped in reducing the burden on farmers in the form of 

lesser market charges, verified weights and scales, and establishment of market committees, the 

system still remains largely inefficient and has been monopolised by traders and 

Inefficiencies in these regulated wholesale markets continue to result in a chain 

of intermediaries, quality degradation and an increasing gap between producer and consumer 

establishment of unmediated linkages between 

farmers and consumers.  Direct marketing of agricultural produce helps in eliminating 

and makes the farmer in charge of selling his/her produce. This ensures better 

ncreased consumer satisfaction. In order to promote the 

development of direct agricultural marketing in the country, the Government of India (GOI) 

Scheme for the Development of Agricultural Marketing Infrastructure, Grading and 

many Indian states have adopted the concept of direct agricultural marketing. Rythu 

Bazar in Andhra Pradesh is one of the most successful models of direct agricultural marketing 

their produce directly to 

consumers under a proper administrative system and government protection.  Presently, there 

Rythu Bazars have transformed the environment in which farmers in Andhra Pradesh market 

their produce. It protects them from the harassment that they were otherwise facing at the 

hands of middlemen. It gives them an organized place to sell their produce directly to 

re better than they used to get. 

Farmers are provided with infrastructural facilities and support services like transport, storage 
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Rythu Bazar consumers can avail the benefits of good quality products at reasonable rates. An 

online market information system helps keep consumers aware about current prices and 

protects them from any harassment at the market. It also helps them know the kind of products 

available at a Rythu Bazar.  

 

The Rythu Bazar model has a lot of lessons to share in

while developing a direct market mechanism, helping farmers to be aware of local needs and 

adapt to new demands. It also offers lessons for meeting consumer satisfaction and running the 

markets through a well formed

that this document seeks to capture.

Methodology 
Working with the objective of identifying best practices in governance in India for the purpose 

of further replication, the Governance Knowledge Centre (GKC) research team conducts 

extensive research to locate initiatives that contribute towards the better

delivery. The GKC team conducted thorough secondary research using credible web resources 

to establish the suitability of the Rythu Bazaar model in Andhra Pradesh as a best practice. This 

research reflected the manner in which this m

connect farmers directly to consumers, thereby eliminating the malpractices and harassment 

encouraged by middlemen and intermediaries and providing a fair deal to both farmers and 

consumers in terms of the quality 

Background   
Agricultural marketing in India

Agriculture continues to be the mainstay of the Indian economy.

means of livelihood for over 58.4per cent of India's population and accounts for approximately 

one-fifth of the total gross domestic product (GDP).

in increasing agricultural production over the years, immense problems continue to cloud the 

system of agricultural marketing in the country. Ironically, the burden of inefficient marketing 

procedures affects the farmers of the country the most, when in fact as producers they are 

entitled to the benefits of a robust marketing system.

                                                     

1 http://india.gov.in/sectors/agriculture/index.php
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Rythu Bazar consumers can avail the benefits of good quality products at reasonable rates. An 

market information system helps keep consumers aware about current prices and 

protects them from any harassment at the market. It also helps them know the kind of products 

The Rythu Bazar model has a lot of lessons to share in terms of keeping farmers’ needs in 

market mechanism, helping farmers to be aware of local needs and 

adapt to new demands. It also offers lessons for meeting consumer satisfaction and running the 

markets through a well formed management and administration structure. It is these lessons 

that this document seeks to capture. 

Working with the objective of identifying best practices in governance in India for the purpose 

of further replication, the Governance Knowledge Centre (GKC) research team conducts 

extensive research to locate initiatives that contribute towards the betterment of public service 

delivery. The GKC team conducted thorough secondary research using credible web resources 

to establish the suitability of the Rythu Bazaar model in Andhra Pradesh as a best practice. This 

research reflected the manner in which this model adopts a unique workable strategy to 

connect farmers directly to consumers, thereby eliminating the malpractices and harassment 

encouraged by middlemen and intermediaries and providing a fair deal to both farmers and 

consumers in terms of the quality and price of produce. 

India 

Agriculture continues to be the mainstay of the Indian economy. Agriculture is the principal 

means of livelihood for over 58.4per cent of India's population and accounts for approximately 

fifth of the total gross domestic product (GDP).1 While significant strides have been made 

in increasing agricultural production over the years, immense problems continue to cloud the 

system of agricultural marketing in the country. Ironically, the burden of inefficient marketing 

armers of the country the most, when in fact as producers they are 

entitled to the benefits of a robust marketing system. 

              

http://india.gov.in/sectors/agriculture/index.php. Web. 3 August. 2011 
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Rythu Bazar consumers can avail the benefits of good quality products at reasonable rates. An 

market information system helps keep consumers aware about current prices and 

protects them from any harassment at the market. It also helps them know the kind of products 

terms of keeping farmers’ needs in mind 

market mechanism, helping farmers to be aware of local needs and 

adapt to new demands. It also offers lessons for meeting consumer satisfaction and running the 

management and administration structure. It is these lessons 

Working with the objective of identifying best practices in governance in India for the purpose 

of further replication, the Governance Knowledge Centre (GKC) research team conducts 

ment of public service 

delivery. The GKC team conducted thorough secondary research using credible web resources 

to establish the suitability of the Rythu Bazaar model in Andhra Pradesh as a best practice. This 

odel adopts a unique workable strategy to 

connect farmers directly to consumers, thereby eliminating the malpractices and harassment 

encouraged by middlemen and intermediaries and providing a fair deal to both farmers and 

Agriculture is the principal 

means of livelihood for over 58.4per cent of India's population and accounts for approximately 

While significant strides have been made 

in increasing agricultural production over the years, immense problems continue to cloud the 

system of agricultural marketing in the country. Ironically, the burden of inefficient marketing 

armers of the country the most, when in fact as producers they are 
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The agricultural marketing structure in India consists of three types of markets

primary markets or haats (tribal markets in tribal areas) that are meant to meet local demands, 

b) secondary markets that attract potential buyers and traders who take agricultural produce in 

bulk quantity for sales in the city wholesale markets, and c) wholesale markets that act

centres for gathering large amounts of agricultural produce

the country procure produce from these wholesale markets and then sell it to the consumers.

The operations in rural primary markets and secondary markets a

proper infrastructural facilities. As wholesale markets handle large volumes of agricultural 

produce and act as dispersal points, they form a very crucial component of the entire 

agricultural marketing system in the country. Th

facilities. The GOI is responsible for the provision of such facilities in the market. Wholesale 

markets operate within a legal framework and are covered under the Agriculture Produce 

Marketing Committee Act (A

respective State Governments. 

As a result of the APMC, wholesale markets started functioning as regulated markets. The 

purpose of these regulated markets was to promote organised marketing of agricul

commodities in the country and ensure that farmers get a reasonable share in profits.  It was 

hoped that with market regulation, agricultural trade practices would become more efficient 

that until now were plagued with inefficiencies like subjection 

charges and defective use of weights and scales in the markets.

Although regulation of markets has helped in reducing the burden on farmers in the form of 

lesser market charges, verified weights and scales, and establishment of m

system still remains largely inefficient and has been monopolised by traders and 

intermediaries. In reality, no person or agency can operate in the wholesale market area 

without a license issued by the market 

dominant traders. This defeats the very purpose of market regulation, which is to benefit the 

farmers. Inefficiencies in the wholesale markets result in a chain of intermediaries, quality 

degradation and increase the gap 

 

 

                                                     

2 Gokul Patnaik.  ‘Marketing, Storage and 

Paper No.9. Bazaar Chintan. April. 2003. New Delhi
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The agricultural marketing structure in India consists of three types of markets

(tribal markets in tribal areas) that are meant to meet local demands, 

b) secondary markets that attract potential buyers and traders who take agricultural produce in 

bulk quantity for sales in the city wholesale markets, and c) wholesale markets that act

centres for gathering large amounts of agricultural produce from different sources. Retailers in 

the country procure produce from these wholesale markets and then sell it to the consumers.

The operations in rural primary markets and secondary markets are largely informal and lack 

proper infrastructural facilities. As wholesale markets handle large volumes of agricultural 

produce and act as dispersal points, they form a very crucial component of the entire 

agricultural marketing system in the country. These markets require elaborate infrastructural 

facilities. The GOI is responsible for the provision of such facilities in the market. Wholesale 

markets operate within a legal framework and are covered under the Agriculture Produce 

Marketing Committee Act (APMC). The implementation of the APMC is in the hands of 

respective State Governments.  

As a result of the APMC, wholesale markets started functioning as regulated markets. The 

purpose of these regulated markets was to promote organised marketing of agricul

commodities in the country and ensure that farmers get a reasonable share in profits.  It was 

hoped that with market regulation, agricultural trade practices would become more efficient 

that until now were plagued with inefficiencies like subjection of farmers to heavy market 

charges and defective use of weights and scales in the markets. 

Although regulation of markets has helped in reducing the burden on farmers in the form of 

lesser market charges, verified weights and scales, and establishment of m

system still remains largely inefficient and has been monopolised by traders and 

no person or agency can operate in the wholesale market area 

without a license issued by the market committee that, in turn, is under the influence of 

dominant traders. This defeats the very purpose of market regulation, which is to benefit the 

Inefficiencies in the wholesale markets result in a chain of intermediaries, quality 

degradation and increase the gap between producer and consumer prices.

              

torage and Extension Services: State of Agriculture in 

April. 2003. New Delhi 
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The agricultural marketing structure in India consists of three types of markets2: a) rural 

(tribal markets in tribal areas) that are meant to meet local demands, 

b) secondary markets that attract potential buyers and traders who take agricultural produce in 

bulk quantity for sales in the city wholesale markets, and c) wholesale markets that act as 

from different sources. Retailers in 

the country procure produce from these wholesale markets and then sell it to the consumers. 

re largely informal and lack 

proper infrastructural facilities. As wholesale markets handle large volumes of agricultural 

produce and act as dispersal points, they form a very crucial component of the entire 

ese markets require elaborate infrastructural 

facilities. The GOI is responsible for the provision of such facilities in the market. Wholesale 

markets operate within a legal framework and are covered under the Agriculture Produce 

PMC). The implementation of the APMC is in the hands of 

As a result of the APMC, wholesale markets started functioning as regulated markets. The 

purpose of these regulated markets was to promote organised marketing of agricultural 

commodities in the country and ensure that farmers get a reasonable share in profits.  It was 

hoped that with market regulation, agricultural trade practices would become more efficient 

of farmers to heavy market 

Although regulation of markets has helped in reducing the burden on farmers in the form of 

lesser market charges, verified weights and scales, and establishment of market committees, the 

system still remains largely inefficient and has been monopolised by traders and 

no person or agency can operate in the wholesale market area 

under the influence of 

dominant traders. This defeats the very purpose of market regulation, which is to benefit the 

Inefficiencies in the wholesale markets result in a chain of intermediaries, quality 

and consumer prices. 

griculture in India'. Working 
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Direct Agricultural Marketing

An effective answer to these issues lies in the establishment of direct linkages between farmers 

and consumers.  Direct marketing of agricultural produce helps in eliminating middlemen and 

makes the farmer directly respo

financial returns for farmers as well as increased consumer satisfaction.

In order to promote the development of direct agricultural marketing in the country, the GOI 

enacted the Scheme for the Development of Agricultural Marketing

Standardization. As a crucial component of the scheme, all Indian States and Union Territories 

are required to amend their specific APMC acts in pursuance of the development of direct 

agricultural marketing practices.

Many Indian states adopted the concept of direct agricultural marketing. Examples include 

Apni Mandi in Haryana, Uzhavar Sandhai in Tamil Nadu, Shetkari Bazaar in Maharashtra and 

Rythu Bazar in Andhra Pradesh.

Rythu Bazar in Andhra Pradesh

Rythu Bazar is one of the most successful models of direct agricultural marketing in the 

country. The first Rythu Bazar was established in 1999 in Hyderabad. Rythu Bazars provide 

facilities to farmers for selling their produce directly to consumers under a proper 

administrative system and government protection.  Presently there are 106 Rythu Bazars 

operating in all the 23 districts of Andhra Pradesh.

Objective 
Rythu Bazar aims: 

• To eliminate middlemen in wholesale agricultural markets and enable farmers to sell their 

produce directly to consumers

• To ensure that farmers get remunerative prices 

• To curb marketing malpractices like defective weighings

• To provide fresh products to consumers at reasonable rates
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Direct Agricultural Marketing 

An effective answer to these issues lies in the establishment of direct linkages between farmers 

and consumers.  Direct marketing of agricultural produce helps in eliminating middlemen and 

farmer directly responsible for selling his/her produces. This helps in ensuring 

as well as increased consumer satisfaction. 

In order to promote the development of direct agricultural marketing in the country, the GOI 

Scheme for the Development of Agricultural Marketing Infrastructure, Grading and 

a crucial component of the scheme, all Indian States and Union Territories 

are required to amend their specific APMC acts in pursuance of the development of direct 

agricultural marketing practices. 

an states adopted the concept of direct agricultural marketing. Examples include 

Apni Mandi in Haryana, Uzhavar Sandhai in Tamil Nadu, Shetkari Bazaar in Maharashtra and 

Rythu Bazar in Andhra Pradesh. 

Rythu Bazar in Andhra Pradesh 

most successful models of direct agricultural marketing in the 

country. The first Rythu Bazar was established in 1999 in Hyderabad. Rythu Bazars provide 

facilities to farmers for selling their produce directly to consumers under a proper 

stem and government protection.  Presently there are 106 Rythu Bazars 

operating in all the 23 districts of Andhra Pradesh. 

To eliminate middlemen in wholesale agricultural markets and enable farmers to sell their 

ly to consumers 

To ensure that farmers get remunerative prices  

To curb marketing malpractices like defective weighings 

To provide fresh products to consumers at reasonable rates 
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An effective answer to these issues lies in the establishment of direct linkages between farmers 

and consumers.  Direct marketing of agricultural produce helps in eliminating middlemen and 

This helps in ensuring 

In order to promote the development of direct agricultural marketing in the country, the GOI 

Infrastructure, Grading and 

a crucial component of the scheme, all Indian States and Union Territories 

are required to amend their specific APMC acts in pursuance of the development of direct 

an states adopted the concept of direct agricultural marketing. Examples include 

Apni Mandi in Haryana, Uzhavar Sandhai in Tamil Nadu, Shetkari Bazaar in Maharashtra and 

most successful models of direct agricultural marketing in the 

country. The first Rythu Bazar was established in 1999 in Hyderabad. Rythu Bazars provide 

facilities to farmers for selling their produce directly to consumers under a proper 

stem and government protection.  Presently there are 106 Rythu Bazars 

To eliminate middlemen in wholesale agricultural markets and enable farmers to sell their 
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Programme Design 

Key Stakeholders 

Agricultural Marketing Department, Govern

implementation of the entire direct marketing concept.

Joint Collectors: Joint Collectors are responsible for the effective functioning of Rythu Bazars

their respective districts. They are responsible for all appointments of concerned officials and to 

ensure proper coordination of Agriculture Officers, Horticulture Consultants, Estate Officers 

and relevant local bodies for the smooth functioning of Ry

Estate Officers:  The estate officers are responsible for the upkeep and maintenance of Rythu 

Bazars. They allot shops, fix prices and ensure its proper day

Consultants:  They are responsible for motivating, iden

of farmers so that the latter are 

provide pre- and post-harvest consultancy to farmers.

Agriculture Officers: The Agriculture Officers coordinate and 

Horticulture Consultants. 

Farmers: They sell their produce at Rythu Bazars.

Department of Women and Children in Rural Area

group in the Rythu Bazar. 

Process Flow 

Composition 

Rythu Bazars cater to millers who sell paddy and other kharif crops, members of the SHGs of 

Department of Women and Children in Rural Areas (DWCRA) who deal with commercial 

vegetables like potatoes and onions and farmers who sell other vegetables. While millers and 

the DWCRA SHG members pay

respectively, the farmers can sell their produce at the Rythu Bazaar free of cost. Typically a 

Rythu Bazar caters to 10 to 15 villages covering minimum 250 farmers along with 10 

the DWCRA. These villages are selected by a team consisting of Mandal Revenue Officers, 

Horticulture Consultants and Agriculture Officers.

Every seller at the Rythu Bazar is issued a photo identity card that includes details like name, 

address, products grown, and size of land. This identity card is issued with the aim to prevent 

entry of middlemen into the market. Only a person with a valid photo identity is allowed to 

enter the Rythu Bazaar to sell his/her produce. Shops are allocated to the selle

come first serve basis. 
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Programme Design  

Agricultural Marketing Department, Government of Andhra Pradesh:

implementation of the entire direct marketing concept. 

: Joint Collectors are responsible for the effective functioning of Rythu Bazars

their respective districts. They are responsible for all appointments of concerned officials and to 

ensure proper coordination of Agriculture Officers, Horticulture Consultants, Estate Officers 

and relevant local bodies for the smooth functioning of Rythu Bazar. 

The estate officers are responsible for the upkeep and maintenance of Rythu 

Bazars. They allot shops, fix prices and ensure its proper day-to-day functioning. 

They are responsible for motivating, identifying and ensuring regular attendance 

of farmers so that the latter are able to make use of the services that Rythu Bazars provide. They 

harvest consultancy to farmers. 

The Agriculture Officers coordinate and assist Estate Officers and 

eir produce at Rythu Bazars. 

omen and Children in Rural Areas (DWCRA) SHGs:  They sell products as a 

ater to millers who sell paddy and other kharif crops, members of the SHGs of 

Department of Women and Children in Rural Areas (DWCRA) who deal with commercial 

vegetables like potatoes and onions and farmers who sell other vegetables. While millers and 

members pay a monthly rent of INR 10,000 and INR 800 for each shop 

respectively, the farmers can sell their produce at the Rythu Bazaar free of cost. Typically a 

Rythu Bazar caters to 10 to 15 villages covering minimum 250 farmers along with 10 

the DWCRA. These villages are selected by a team consisting of Mandal Revenue Officers, 

Horticulture Consultants and Agriculture Officers. 

Every seller at the Rythu Bazar is issued a photo identity card that includes details like name, 

ducts grown, and size of land. This identity card is issued with the aim to prevent 

entry of middlemen into the market. Only a person with a valid photo identity is allowed to 

enter the Rythu Bazaar to sell his/her produce. Shops are allocated to the selle
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ment of Andhra Pradesh: It oversees the 

: Joint Collectors are responsible for the effective functioning of Rythu Bazars in 

their respective districts. They are responsible for all appointments of concerned officials and to 

ensure proper coordination of Agriculture Officers, Horticulture Consultants, Estate Officers 

The estate officers are responsible for the upkeep and maintenance of Rythu 

day functioning. Horticulture 

tifying and ensuring regular attendance 

that Rythu Bazars provide. They 

assist Estate Officers and 

They sell products as a 

ater to millers who sell paddy and other kharif crops, members of the SHGs of 

Department of Women and Children in Rural Areas (DWCRA) who deal with commercial 

vegetables like potatoes and onions and farmers who sell other vegetables. While millers and 

a monthly rent of INR 10,000 and INR 800 for each shop 

respectively, the farmers can sell their produce at the Rythu Bazaar free of cost. Typically a 

Rythu Bazar caters to 10 to 15 villages covering minimum 250 farmers along with 10 SHGs of 

the DWCRA. These villages are selected by a team consisting of Mandal Revenue Officers, 

Every seller at the Rythu Bazar is issued a photo identity card that includes details like name, 

ducts grown, and size of land. This identity card is issued with the aim to prevent 

entry of middlemen into the market. Only a person with a valid photo identity is allowed to 

enter the Rythu Bazaar to sell his/her produce. Shops are allocated to the sellers daily on a first 
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Location 

Rythu Bazars are located on government 

land identified by the District Collectors. 

The land has to be an acre in size and 

should be located at an area that is 

convenient for both farmers and 

consumers.  Being located on government 

land gives the Bazar tenure security 

protects farmers from harassment of any 

kind. 

Products Sold 

A great deal of variety is encouraged at the Rythu Bazars. Farmers are given guidance by 

horticulturalists to grow newer and better qualities of vegetables and fruits. Farmers are 

allowed to sell only those vegetables t

vegetables that are not grown by local farmers in the district.  These groups can also sell 

commodities supplied by government agencies like OILFED and MARKFED. Other essent

commodities like pulses, tamarind, dry chillies and edible oils are also sold in these markets.

Price Fixing 

The price for products to be sold at the Rythu Bazar is fixed every morning by the 13 Estate 

Officers of a district in consultation with a com

of three farmers from each Bazar. It works on the rule that the price should be around 25 per 

cent more than the wholesale price and 25 per cent less than the retail price. The logic is that if 

the prices in Rythu Bazars are higher than the local retail market, there is no incentive for 

consumers to come to the former and, on the other hand, if the prices are fixed lower than the 

wholesale market rates, there is no incentive for the farmers to sell their pro

An online market information system has been developed to keep officials at all the Rythu 

Bazars updated about current prices and to help consumers make informed choices. A 

consumer can refer to the prices online and, thus, prevent over
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Infrastructural Facilities 

Rythu Bazars have provisions for transportation, electricity and water supply. They also have 

sheds and toilet facilities for farmers,

sorting, weighing, packaging, storage, parking, telephone, internet and fax. These facilities 

enhance the farmers’ work environment. They

provide farmers with basic facilities to take care of their produce. Availability of storage 

facilities ensures the quality of vegetables and fruits and prevents wastage. Provision of 

communication facilities is important for  smooth coordination of daily transac

Bazar  as well as enables officials in charge to maintain a communication channel across all 

Bazars that is essential for price determination, monitoring and control.

Other Services 

The Rythu Bazars are being upgraded to meet the demand of changing times. As a result, door 

step delivery of vegetables through mobile Rythu Bazars has been started.  This is being tested 

in the Erragadda Rythu Bazar area. A 

Erragadda Rythu Bazaar can call up 56568613, 98498 56218, 94404 10817 or send an email to 

mrbe_avp@rediffmail.com to place an order and the vegetables are delivered at their doorstep 

within three hours. The minimum value of the delivery order must be IN

Monitoring and Governance

Each Bazar is under the control of an Estate Officer and a Horticulture Consultant along with 

an Agriculture Officer who reports to the Joint Collector. While the Horticulture Consultant 

and Agriculture Officer are primarily

farmers about the concept and advising them to make the best use of their land, the Estate 

Officer is responsible for general administration, including issuance of identity cards and price 

Figure: Screenshot of the online market information system
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fixation. These officers are given periodic training from time to time to help them perform their 

roles efficiently. 

Frequent impromptu inspections are held by the Joint Collector and other members of  

bureaucracy to ensure that all officers in

senior officers interact with farmers and consumers to get their feedback and complaints about 

the Bazar. Based on this feedback, they issue fresh orders to the officials of each Rythu Bazar to 

look into matters of concern. 

The online market information system also acts as a check and balance tool to ensure that 

consumers are not cheated and that all farmers sell their produce at uniform, predefined prices. 

It keeps officers updated with current prices and the proceedings at all

Financial Resources 

The expenditure of setting up and maintaining a Rythu Bazar is met from funds made available 

by the Agricultural Produce Market Committee under the State APMC act as well as the funds 

collected via e leasing of Rythu stal

Impact  

Benefits for Farmers 

Rythu Bazar is transforming the 

environment in which farmers in 

Andhra Pradesh market their 

produce. It is protecting them 

from the harassment that they 

were otherwise subjected to at 

the hands of intermediaries. It 

has given them an organised 

place to sell their produce 

directly to consumers under 

government protection and at 

prices better than what they used 

to get. They have been provided 

with infrastructural facilities and support services like transport, storage options etc. 
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Figure: A farmer selling vegetables at a Rythu Bazar
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consumers are not cheated and that all farmers sell their produce at uniform, predefined prices. 

It keeps officers updated with current prices and the proceedings at all Rythu Bazars.
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ese officers are given periodic training from time to time to help them perform their 

Frequent impromptu inspections are held by the Joint Collector and other members of  

heir duties efficiently. The 

senior officers interact with farmers and consumers to get their feedback and complaints about 

the Bazar. Based on this feedback, they issue fresh orders to the officials of each Rythu Bazar to 

online market information system also acts as a check and balance tool to ensure that 

consumers are not cheated and that all farmers sell their produce at uniform, predefined prices. 

Rythu Bazars. 

The expenditure of setting up and maintaining a Rythu Bazar is met from funds made available 

by the Agricultural Produce Market Committee under the State APMC act as well as the funds 

with infrastructural facilities and support services like transport, storage options etc.  



Transparency and Accountability

 

Governance Knowledge Centre
Promoted by Department of Administrative Reforms and Public Grievances

Ministry of Personnel, Public Grievances and Pensions

Government of India 

Rythu Bazars have also encouraged far

vegetables and fruits. The professional advice of horticulturalists has exposed farmers to 

understand better dietary habits and local needs, and adapt to newer marketing strategies.

Rythu Bazar’s operate with a streamlined administrative structure and have a system of 

accountability and monitoring. This ensures that farmers’ grievances are promptly addressed 

and wrongful action corrected.

Benefits for Consumers

Rythu Bazar consumers can avail the 

online market information system helps keep consumers aware about the current prices and 

protects them from any harassment at the market. It also enables them to know about the kind 

of products available at Rythu Bazar.  These markets are not located very far from residential 

areas, allowing for easy access for consumers. . Consumers also have the option of availing the 

door step delivery alternative.

Challenges in Implementation
Rythu Bazars face a major problem in terms of lack of coordination among farmers. Conflicts 

develop among farmers while selling their produce and selecting stalls in the morning; these 

affect smooth functioning of the market. The SHGs  feel threatened about being evicted a

market primarily caters to farmers. The mobile Rythu Bazars are cutting into sales at the Bazar. 

Farmers also have to move with their produce from one Rythu Bazar to another, which proves 

extremely tedious for them. Further, consumers often complain 

garbage management at the markets.

All these concerns have been reported to the officers of respective Rythu Bazars and the 

administration is taking steps to address these issues. Farmers are constantly provided 

guidance through Agriculture Officers and Horticulture Consultants and their grievances are 

addressed. Mobile Rythu Bazars have been instructed to function beyond 10 km of a Rythu 

Bazar. Parking facilities are being arranged through private contracting and infrastructure

facilities being strengthened. Farmers are also sensitised on the need to maintain cleanliness 

and dispose garbage properly, the absence of which demotivates consumers from visiting the 

Bazar. 
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Rythu Bazars have also encouraged farmers to diversify their produce and grow a variety of 

vegetables and fruits. The professional advice of horticulturalists has exposed farmers to 

understand better dietary habits and local needs, and adapt to newer marketing strategies.

operate with a streamlined administrative structure and have a system of 

accountability and monitoring. This ensures that farmers’ grievances are promptly addressed 

and wrongful action corrected. 
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Conclusion 
Rythu Bazars showcase one of the most successful models of direct marketing of agricultural 

produce in the country. Its uniqueness lies in the kind of support it has received from the 

government. While some other Indian states also have farmers markets, very often the

functioning is jeopardised becaus

government support.  Rythu Bazars have been operating for over two decades and have 

adapted to changing times in terms of upgradation of facilities. They hav

amongst both farmers and consumers.

 The linking of farmers to markets is a dynamic and ongoing process with no one best solution. 

The presence of various state

the country presents the possibility of exchange of lessons and experiences learnt so far. Rythu 

Bazar has rich experience to share in terms of keeping farmers’ needs in mind, helping them be 

aware of local needs and adapting to new demands. On the other hand, it 

in terms of meeting consumer satisfaction and running the markets through a well formed 

management and administration structure. 

Research was carried out by OneWorld Foundation India (OWFI), Governance Knowledge Centre (GKC) te

Documentation 

For further information, please contact 
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produce in the country. Its uniqueness lies in the kind of support it has received from the 
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functioning is jeopardised because of political compulsions and resultant withdrawal of 

government support.  Rythu Bazars have been operating for over two decades and have 

adapted to changing times in terms of upgradation of facilities. They hav

amongst both farmers and consumers. 
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